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paper. Carol**



Valuing Christiansburg's Goals

DIRECTIONS: The six main goals that your town government strives to achieve are identified and described in the table below. As
a community member, your job is to help the town understand clearly the goals you value most. For this exercise, you are to

imagine having $100 to spend in achieving these goals. WHERE WOULD YOU SPEND YOURMONEY??? You can distribute your
money evenly among all the town's goals or you can spend your money in different amounts that demonstrate your priorities -

communicating clearly which goals are of higher importance to you! You may choose to spend your entire $100 on just one or two
goals but remember this indicates you don't think the town should focus any attention (or spend budget dollars) on achieving the
goals you chose not to fund. Spend your $100 until it's gone by writing in the amount you would spend on a goal in the empty

box to the "right" of the goal statement. Return by 3/25/11 to Town Hall, 100 E. Main St. or mail to Town of Christiansburg, Attn:
Citizen Input, 100 E. Main St., Christiansburg, VA 24073.

Town of Christiansburg's Goals

Protects the community, enforces the law and promptly responds to emergencies and calls for service
Sustains a climate that provides for the basic needs of its residents and fosters a feeling of personal safety

Proactively works to prevent crime and ensure the safety of life and property through a visible, responsive presence
Builds and maintains quality transportation and utility infrastructure systems

Provides a variety of leisure-time activities that promote a healthy lifestyle
Offers and encourages a variety of accessible, safe alternative modes of transit and mobility

Everyone's Hometown with Well-Informed and Engaged Citizens
Ensures that residents are well-informed and educated about issues that affect their daily lives through a variety of

communication alternatives
Develops and encourages community involvement, participation, volunteerism and pride while fostering a climate of

mutual openness responsiveness, trust and respect
Creates a progressive, welcoming and well-planned community in which to live, work and play

Maintains a safe, visually appealing, and healthy community that blends historic small town living with home-town charm

Offers a revitalized, attractive, quaint downtown with a variety of community activities and events

Plans for a vibrant mix of attractive and well-maintained residential, commercial, open space and recreational land uses

Provides for the protection and renewal of the environment through recycling, reuse and other resource conservation
practices

Builds and maintains a well-planned network of streets, sidewalks, trails and transit options that promote mobility
Comprehensively plans for responsible growth, quality development and community sustainability consistent with

community, industrv and qreen standards
Preserves and protects the environment against factors that impact the quality of its air, water and land

Encourages energy conservation and "green" initiatives though awareness, education and community involvement

Provides an interconnected system of walking trails, multi-use paths and sidewalks
Provides a variety of activities, events and amenities that bring people together, connecting them to the community and

to each other
Provides open access to information, establishes an effective two-way communication network and actively promotes

citizen involvement and participation
Offers and encourages a variety of accessible and sustainable regional mass transit options

Partners strategically with all stakeholders to plan for the future of the community
Designs, builds and maintains a safe, accessible, efficient vehicular traffic network

Recreational, Cultural and Entertainment Mecca
Partners with the community to promote and encourage entertainment and signature events that stimulate the

community and the region
Promotes a healthy, active lifestyle through recreational and leisure time opportunities

Develops a high quality, well-maintained system of parks, trails, open space and recreational facilities
Advances cultural and historic enrichment and supports the arts

Capitalizes on its recreational amenities to draw visitors and gain regional and national exposure

Retail, Commerce and Tourist Destination

Offers a variety of activities and markets its unique amenities to attract visitors and tourists
Attracts and retains a balanced mix of businesses that provide economic sustainability and quality job creation

Establishes a safe, attractive and sufficiently regulated environment that welcomes and nurtures a quality business
community

Facilitates and supports business development and growth through incentives, local promotion and quality "business-
friendly"J.()wnservices

Provides a reliable transportation network that is safe, accessible, well-planned and pedestrian friendly
Enhances its identity as a retail hub with a diversity of shops and restaurants

















MEALS
JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE TOTALS

2009 389,640 419,252 390,764 397,165 359,886 451,479 317,538 394,392 397,647 381,705 407,181 377,756 4,686,413
2010 361,440 400,536 378,367 389,407 364,269 376,883 304,788 360,520 359,564 422,365 401,090 384,591 4,505,828
2011 391,319 442,245 449,187 478,959 442,574 463,145 416,558 425,413 424,286 498,391 473,287 453,818 5,361,193

AT6% 2011 391,319 379,067 385,017 410,536 379,349 396,981 357,050 364,640 363,673 427,192 405,674 388,987 4,651,498
% increase over 2010 8.27% 10.41% 18.72% 23.00% 21.50% 22.89% 36.67%
2011 ESTIMATEDBASEDON 18% INCREASEOVER2010 avg oct to jan 25.5%

2012 projection
2011 *3% 470,235 455,512 462,663 493,328 455,852 477,039 429,055 438,176 437,014 513,342 487,485 467,432 5,587,134

LODGING
JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE TOTALS

2009 117,178 94,524 68,408 101,036 63,334 60,038 37,718 47,135 44,047 64,605 85,517 67,972 853,522
2010 72,220 83,552 85,488 89,141 50,258 51,215 30,472 40,228 47,602 57,059 79,189 62,278 750,711
2011 67,620 103,694 82,711 99,486 69,346 36,865 38,296 43,446 51,411 61,624 85,524 67,260 809,293

% increase over 2010 -6.37% 24.11% -3.25% 11.61% 37.98% -28.02% 25.68%
2011 ESTIMATEDBASEDON8% INCREASEOVER2010

avg oct to jan 10.36%
2012 PROJECTION
2011 *3% 69,649 106,805 85,192 102,471 71,426 37,971 39,445 44,749 52,953 63,472 88,089 69,278 831,501

SAb"£ TAXCOMPARISON
JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER JANUARY FEBRUARY MARCH APRIL MAY JUNE TOTALS

2007-2008 134,723.34 120,917.02 142,107.70 142,806.14 132,137.50 136,321.95 159,398.26 114,416.28 116,419.91 134,458.59 127,266.93 142,806.14 1,603,779.76
2008-2009 126,320.06 131,831.49 138,579.25 143,561.07 131,140.83 126,815.96 161,379.10 106,198.31 110,932.83 120,947.99 122,139.70 121,608.50 1,541,455.09
2009-2010 127,709.61 124,601.12 128,494.06 135,551.86 127,684.23 122,853.54 153,290.00 98,794.80 105,952.12 121,662.94 125,399.73 124,735.57 1,496,729.58
2010-2011 124,735.57 125,486.55 127,763.87 134,401.90 134,939.19 128,761.27 126,840.45 161,542.66 109,130.68 125,312.83 129,161. 72 128,477.64 1,556,554.33

AVGCHANGENOVTO FEB 9.84%
2011 ESTIMATEDBASEDON 3% INCREASEOVER2010
% CHANGE 2011

OVER 2010 -2.33% 0.71% -0.57% -0.85% 5.68% 4.81% -17.25% 63.51% 3.00% 3.00% 3.00% 3.00%

AMOUNT OF CHANGE

2011 over 2010 (2,974.04) 885.43 (730.19) (1,149.96) 7,254.96 5,907.73 (26,449.55) 62,747.86 3,178.56 3,649.89 3,761.99 3,742.07
2011 over2009 (1,584.49) (6,344.94) (10,815.38) (9,159.17) 3,798.36 1,945.31 (34,538.65) 55,344.35 (1,802.15) 4,364.84 7,022.02 6,869.14
2011 over 2008 (9,987.77) 4,569.53 (14,343.83) (8,404.24) 2,801.69 (7,560.68) (32,557.81) 47,126.38 (7,289.23) (9,145.76) 1,894.79 (14,328.50)

PROJECTION
2012 2011*1.03 128,477.64 129,251.15 131,596.79 138,433.96 138,987.37 132,624.11 130,645.66 166,388.94 112,404.60 129,072.21 133036.57 132331.97 1,603,250.96



2010 RATE INCREMENTAL
CURRENT RATES ASSESSEDVALUE PER$100 TAX INCREASE
REAL ESTATE 1,968,222,700 0.1126 2,216,218.76
TANGIBLE PERSONAL PROPERTY 147,352,370 0.4500 663,085.67
MACHINERY AND TOOLS 62,321,082 0.4500 280,444.87
MOBILE HOME
PUBLIC SERVICE
TOTALS 2,177,896,152 3,159,749.29 0

INCREASEOF .0074 PER100 RPAND .01 INCREASEIN PPT
REAL ESTATE 1,968,222,700 0.1200 2,361,867.24 145,648.48
TANGIBLE PERSONAL PROPERTY 147,352,370 0.4500 663,085.67
MACHINERY AND TOOLS 62,321,082 0.4500 280,444.87
MOBILE HOME
PUBLIC SERVICE
TOTALS 2,177,896,152 3,305,397.77 145,648.48

INCREASEOF .0874 PER100 RPAND NO INCREASEIN PPT
REAL ESTATE 1,968,222,700 0.2000 3,936,445.40 1,720,226.64
TANGIBLE PERSONAL PROPERTY 147,352,370 0.4500 663,085.67
MACHINERY AND TOOLS 62,321,082 0.4500 280,444.87
MOBILE HOME
PUBLIC SERVICE
TOTALS 2,177,896,152 4,879,975.93 1,720,226.64

INCREASE MVLF FROM 27.50 TO 30 447,300 37,275
APPROX 14910 VEHICLES IN 2010

**Note: this is not a specific proposal to increase property tax. The information is included because a possible increase was discussed last year.
The information provided simply shows the revenue impact that increases could have. Carol



Proposed Backflow Prevention Report Comparison

.Permit Required
for New Annual Testing Annual Permit Testing

Localities: Installation: Permit Cost: Required: Cost:

Town of Blacksburg Yes $30.60

Montgomery County Yes $36.00 No No

Radford City

Pulaski County Businesses Only $31.00 minimum No

Giles County

Salem Yes $35.70 Yes $35.70

Roanoke County In the process of working on requireing permits for new installation and annual testing.

Roanoke City Yes $45.90 Yes $45.90

Town of Christiansburg Proposed:

Annual Tesing .. Annual Testing
Number of Testable Devices: New Permit Cost: Permit·Cost: Revenue:

445 $30.60 $30.60 $13,671.00















TOWN OF CHRISTIANSBURG
BUDGET FOR THE FISCAL YEAR ENDING JUNE 30,2012

COMMUNITY DEVELOPMENT AND SUPPORT

COMMUNITY DEV.
8104-8109 NRVPDC & MPO

NRV AIRPORT COMM
NRVEDA, Va Tech Bus Tech Center, Trans
Dominion
E-911 FUND
VFRIFA
VT AIRPORT
ANNEXATION FEAS STUDIES
TOURISM COUNCIL 85% OF 1% LODGING
DOWNTOWN FESTIVALS
MARKETING - 15% of 1% of LODGING TAX
NRV COMPETITIVE CENTER
HISTORICAL PRES CHAMBER COMM MUS
Free Clinic
Literacy Volunteers
Chamber of Commerce
Children's Advocacy
NRV Cares
Boys and Girls Club
Homeless Intervention
Brain Injury Services
Christiansburg Institute
Virginia Economic Bridge
Schaeffer Memorial Baptist Church - up to $80,00
The Crooked Road

41,618
13,841

10,000
55,000
5,000

50,000
10,000
97,143
8,000

17,143
7,500

12,000
1,800
1,000
500

1,500
7,500
6,180
2,425
10,000

750
80,000
7,500

, 446,400 I

199,700







**Note: there was an attachment of a copy of a response to Blacksburg's donation form included at the meeting. I have not included it here because 
I have not yet verified that it has been properly screened/redacted as a public document by the Town of Blacksburg.
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